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Abstract @ This study is to investigate the effect of beauty lifestyle on the quality of life of
middle-aged women. For this study, 417 middle—aged women aged 35-65 years living in Seoul,
Gyeonggi, Gwangju, Sejong, and Daejeon were conducted from February 27, 2021 to March 14, 2021.
As a result of this study, the correlation of quality of life of middle—aged women according to beauty
lifestyle was positively correlated in the order of show—off type, appearance—seeking type,
practicality—seeking type, and fashion—seeking type. In addition, it was found that the practical pursuit
of beauty lifestyle and the pursuit of show—off affect the quality of life of middle-aged women.
Therefore, it is necessary to develop customized communication information and marketing strategies
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for beauty products based on the ambivalent perspective that pursues economic efficiency and luxury
for the practical and flaunting types that can have a positive impact on the quality of life of

middle-aged women.
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Table 2. Factor analysis of beauty lifestyle

Division

Factor

Fashion— Look-see Practical Show-—

forward king type Pursui

off type

I am ahead of others by quickly adopting new beauty information or
trends.

I often go to cosmetics stores to find out about new products.

When a new beauty style-related product comes out, it is common
for me to buy it before my friends.

When I buy cosmetics, I always consider trendy makeup methods
and accessories.

I tend to quickly accept new beauty information and trends.
I have people around me imitate my makeup and hairstyle.
When I see new beauty products, I often buy them out of curiosity.

To me, the fashion of the outer case or design of a product is more
important than the function or quality of cosmetics.

In order to live a happy life, I must first have an abundance of
beauty style related products.

I get the latest information on beauty that suits me through cable
TV or the Internet.

I tend to have a personality in my makeup technique and the way I
decorate myself.

For me, it is more important for a person to have a firm view on
beauty style than power, money, or fame.

.802
197
.760

138

7110
.686
.630

.614

S5T17

575

.555

.502

Even with age, women should pay attention to

management and beauty style.

appearance

I am very interested in appearance and beauty.

I think changing my makeup
self-confidence.

and hairstyle improves my

Even when I enjoy leisure or hobbies, I tend to pay a lot of
attention to my appearance.

When T watch TV or movies, I tend to look at my appearance a lot.

.780
.675
.648

.588
.573

I check the price carefully when purchasing even small beauty style
products.

I mainly purchase beauty products during sale periods and at
discount stores.

In order to buy cheap products, I compare the prices of products in
various stores and then buy them.

[ try not to buy beauty style related products that I did not plan
first.

I buy beauty style—related items with a plan.

133

.693

.675

.656
.607

I have more confidence in famous brands related to beauty style products.
[ think that the more expensive the beauty style products, the better the
quality.

I tend to choose beauty style related products, even if they are

expensive.

.819
.810

.396

Eigenvalue

6.273 3.367  2.372

1.952

Dispersion rate

25.091  13.466  9.488

7.809

Cumulative dispersion rate

25.091  38.557  48.046

55.855

KMO = 913, Bartlett's testA¥} x* =4743.541 (df=300, p=.000)

- 1648 -



Vol. 38, No. 6 (2021)

Table 3. Quality of life factor analysis

=
K

o o] Fejetol TR0l 4he] Hof mx

=]
T

Division Factor

Quality of life
I am satisfied with my ability to perform daily activities. .809
[ am satisfied with my role as a member of society. 768
I am healthy enough to engage in beauty activities. .663
I think my life has meaning. .647
[ am satisfied with the convenient medical service. .634
[ can concentrate well. .629
I have enough money for what I need. .623
I agree with my physical appearance. .610
[ am satisfied with the means of transportation I use. 535
I have time to enjoy life's leisure and beauty activities. .400
Eigenvalue 4.108
Dispersion rate 41.076
Cumulative dispersion rate 41.076

KMO = .837, Bartlett's testZ3} x*

=1383.180 (df=45, p=.000)

Table 4. Beauty lifestyle, quality of life reliability analysis

Division Numb.er of Cronbach's «
questions
Fashion—forward 12 912
. Look-seekin, 5 844
Beauty lifestyle Practical pursuitgtype 5 7102
Show off type 3 .646
Quality of life 10 831
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Table 5. Differences in quality of life according to demographic characteristics N=417, %
Division N Mean Star.lda.rd t/F D Scheffe
Deviation
305s (@) 169 3.59 51
Age 40:s (b) 132 3.45 47 4383" 013 cayab
50 years of age or older (¢c) 115 3.63 A7
. Single 115 3.62 51 B
Married Married 301 353 a4 132 084
High School Graduation or 61 352 56
Last Below
educational University Graduation 308 3.55 .49 1.250 .287 -
background  Graduate schqol graduation or 47 366 38
higher
Office worker 210 3.54 46
Service job 39 341 51
Job Office worker 49 3,55 44 2.055 .086 -
Housewife 46  3.58 47
etc 72 3.67 .60
less than 2million won (a) 124 3.50 49
Monthly  less than 2 to 3 million wo (b) 143 3.53 .52 .
income less than 3 to 4 million won (c) 71  3.55 47 2.957° 032 dcbyeba
4 million won or more (d) 78  3.70 42
" pC0s
Table 6. Correlation with beauty lifestyle and quality of life
Beauty lifestyle :
Division Fashion— Show— Look— Practical Qual.lty
. . of life
forward off type  seeking type  Pursuit
Fashion—forward 1
Beauty Show—off type 684" 1
lifestyle  Look-seeking type .056 105 1
Practical Pursuit 3777 4167 -.018 1
Quality of life 148" 1597 1547 1767 1
"p05, " po1, T pL001
5.5. RE|2ZIO|ZAEIY, 42| Zujo| AEtetA 5.6. RE[ZIO|ZAELY, 42| Hol O|X|= FE
2 ATE A% FHEgelzARd, 4o Ayt 2 AFE 9% RElgo|Z Aol 4o] Ao

o] JPEAE (Table 6)7 2t} Helefojms
EtelT} 4ro] Ao ATuAE AnE Aus 4
o] Ao Rejeolnaetalo] FAFFH(=176,
p<L00D), <RFFY (=159, p<0D), AE&F7
(r=.154, p<.0D), FHFTF(r=.148, p<0D) +2&
2 7o) Aol 7 vhehuet,

nAL YRS AW ATZL (Table DI 2
th. RejetolZAErglo] gto] Ao] mAE I
dotH 7] $Jote] ohFI|AENE AHARE At
R?=0.06322 A W5 63%24 IARI
S Agsia 9o, B gt BarRs Aw)
oA F4E 2y FolotATHF=6.876, p<.001).
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Table 7. The effect of beauty lifestyle on quality of life

Dependent variable: Quality of life

Division B Standard 8 . 3 VIF
error
Constant 2.751 157 17.516""  .000
Fashion—forward .037 .045 .054 .819 413 1.917
Beauty Show—off type 031 .043 .049 726 468 2.011
lifestyle  Look—seeking type 104 034 148 3.0757 .002 1.016
Practical Pursuit .089 034 137 2.585" .010 1.239

R? =063, adjR* = .054, F=6.876"""
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